MANGATNITATANEATUINUNIN 1913V INTINNTINTHRE1509ANT (MCM)

wWun1susudualdnisdeasimanzaudunguiiientasuasiidrulddudesonsdnsyn
Useinnegeiliuseaniam tienelmiin UseAnsnaagavetasdns nensieansnigly waznisieans

APUBNBIANT Wi edmMTUEYINUAUEDETANT N15UTEAEUITLS NsHineusy

> Seuiungn @3 - 219ng 1381 09.00 - 16.00 w.
> AldienaeavananslagUseana 220,000 UM
> sxuzia1nisfing 2 Unsfnw (v 4 Ynisfinw)
sruunsAnwuuulasnia  ansAndl 1 Woudames - Weungadniou
AANSANYT 2 Lousuaes - Wouihua
AAMSANYIT 3 Foue - ounsngiau
» PMUIUMNEANTINARANANERT 45 nUIenn

1A59a5191dNgRs 2 wWNUN1SANW

S WU 1 BUUAINTS (An®1518391 30 MReAn waryinInenawus 15 viieia)

a a = a 1 a o ¥ Y a 1 a
S WAL 2 UMD (AN®I5189739 39 KBUIENRN LLASNINITAUAIDETE 6 BUILNG)

va

> aautgidrfnm

=

1) WugdnsanisiineszaudBygninnavividunsesisussme

5

wa ¥

2) AANUANIUNTY

Y =

- fiinAnwidsalinanaaeun1wgainguuseian TU-GET 38 TOEFL w38 IELTS %38 TOEIC

v = v C%

(nansnaapudadkiiiu 2 U dudeTuatng vsanelunians@nwwsndn@ne) tinuaawuudus
> nsAadengidnfnen
1)

= 4

L[IANEBIRDINIUNTEUIUNITABUAALADNLALITN1TBULBNANTIUE UG Statement of Purpose

=D

(SOP) warn1sapudunNIual

2) gniiuszaumsadlunisvihumunisaeansatlasumsiansanysenay

¢ UaBsumssuanuniounaudine wouliguieu

VUBWR 1 MENGATEYTENINMTAUaNIMIVE RN 5 enadinsidsulUainends

1| MCM



NaNgATANTETANERTUMNU IR
#1913%IN133AN5N15FE1509ANS (MCM)

(angnsusuUge w.a. 2569)

= a
YU IALEIVIIV

= [ v A

Ay VBLAU  IN1TAIANFATUNUUNG (ﬂ?iﬁﬂﬂ?iﬂﬂi%ﬁ]aﬁﬁ]ﬂﬁﬂi)

D

VoY 4. (ﬂ?i%ﬂﬂﬁﬂﬁ%@ﬁ?iaﬂﬁfﬂi)
AYIBINOY HoLA Master of Arts (Corporate Communication Management)

Yoo MA. (Corporate Communication Management)

USveuvamangns

ANUSTYINITANYIVDIUNIINYIRUTITUANERNT "W INYINUSITUAIENS ULWIzU Uy s uLes

(Y S v a ! < | Y A o Y =~ U A " 2
L.Lazumm‘wmmmwmmauqmimuwaLuaﬂam/lq‘mmmuLwamﬂmazmuuLwammawu AP EP]

A o o A

JwasosodAgfissviliussqudmunenisanidunuiastaduadnennuasnsaninisuasduny

a

FnennsuaanvateenIn1elinsewani1siuasunuaiasumaluladias iy wiazesrnsandudes

Y 9

I oaa

UFudmarldnisdearsimunzaudunnnguididuladiudesessinsod wiiused vinniiianalviin
UseavBnagegavesesdnsniudiuanusuiinyeusodany

L

NUTTAIAYRMENENS

delitndiefidnsanisinulundngns fdnwasdsd

1) fiarwmnuanansa uazdneammsinunisianisnisdeans fufanssunisanudniiaonsy
ﬁ“uamumiaﬁ]a@ﬁuLLasﬂmuéf@qmsmaaaqﬁﬂsﬁgqmﬂ%'guamaﬂsuu

2) anunsattenanudanudilalundnnisuaziunAnnisdanisnisd eansesdnssanis
mnuasnsalumsliiimaluladasaunadeluliussgndldlunsufoinisdanisnisdoasesdns

3) ddnwazanudugin faudAedinssiuazainufnasieassdii onsnsununagns

aa o

nsdeans Mduviaulunsukuisauan

)}

a

4) §9385550luN133IAN1INITHRAT URAINT BeAnThavANuduTuSTunguEldulad A9

1A8TANUSURAYIUADDIANTWALEIAL

2| MCM



3ZUUNITIANITANEILAZIZIZLIAINITANE

Tdsyvunisanwuuulngnia lag 1 In1s@nwiwtseenidu 3 aMAansEnw1unid 1 anAnsane

UnA fszeznaidnulitesnin 12 a1 wazliiiu 14 e

M - 1aa1 Tunsandun1sieunIsaau
SeudulEns - 9190 11a1 09.00 §9 16.00 U.
AT 1 ieudonay - Weungednieu
MAMSANYIT 2 Weusuray - Weudiunay

AANTANYIN 3 LADULWIEY - LABUNINYIAY

laseadevangns

inAnwazdesawzidoudnwsieiv vnlidesnin 45 wiiein laefnw1918991619 9 AU
AulAsIES1999RUsENaY wagdervunvevdangnseail

1) BHY 1 LUUAYINTS (@NY15183 982N INSTNUS)

Jonaduiiugu (ddunieing) 6 eENl
J109AY 15 nwin
W aDN 15 R
NGNS 15 wein

2) w2 uudvndw (livindnentinug)

Jnaduiiugu (dduneing) 6 niIenn
A109AY 15 nIwAn
Pl 24 R
AUAIDATE 6 w8
sngdvnlundngns

I a

FnaFuugu(ldiuniiein)

SEIY Fa3% MUY
(M ui-UUR-Anwidienuea)
19. 651 NANARPIUADLAZNISADATS 3 (3-0-9)

CP 651 Media and Communication Essentials
1. 652 MIUATIER N1sudana waznisiiauedeya 3 (3-0-9)

CP 652 Data Analysis, Interpretation, and Presentation

3| MCM



SRAIY Fodn nuIWNA
(Mui-UFuR-Anwisienuies)

2. 661 nquinisdeansuaznsUszynd 3 (3-0-9)

CP 661 Theories of Communication and Application

2. 662 MFTeINsAeasiFasun 3 (3-0-9)

CP 662 Quantitative Communication Research

9.
Ccp
9.
Ccp
9.
CcpP

663 MAduidanunmuazmaluladdeyaifionsdeasesdns 3 (3-0-9)

663 Qualitative Research and Data Technology for Corporate Communication

664 nENMITANISUFDANTEIRNTT ATy 3 (3-0-9)
664 Contemporary Corporate Communication Management

667 FuuuNNSIANISNNSA0aNTaIANS 3 (3-0-9)

667 Seminar in Corporate Commmunication Management

a =
AYLEN

L1 Y A =2 a 1 a
UnAnw w1 idend@ner 5 397 533 15 niein

JnAnwn wiy 2 TAEaend@n® 8 Av 57U 24 e

et aenAn®131n518391v0amanansil nTeldeniseus1e3vINNaNansINTaITAENT

wndadindmue lagaunsaiseuiumangasialiiiu 2 33 53 6 wihein

SRAIY Fodw nUWNA
(M- UR-Anwinenuiea)

2. 671 arusulinveusodruuasn1sianfiddureasing 3 (3-0-9)

CP 671 Corporate Social Responsibility and Sustainable Development

2. 672 NagMsnsAeaINNIAA 3 (3-0-9)

CP 672 Marketing Communication Strategies

13. 673 M3IANsMIRdusAUEldladudev0199ANS 3 (3-0-9)

CP 673 Stakeholder Engagement Management

2. 675 My¥an1sMsdeansseinaiausssuluuiunanna 3 (3-0-9)

CP 675 Intercultural Communication Management in Global Context

2. 676 MIUIMINTEUE ARSI warTodesesdns 3 (3-0-9)

CP 676 Product Brand Management and Corporate Reputation Management

2. 677 M3¥AN1TAeaTAULALVDIBIANS 3 (3-0-9)

CP 677 Risk Communication Management for Corporate

2. 678 M3TAnsPeLLALazLNanlasuvesdalny 3 (3-0-9)

4| MCM



CP 678 Content and New Media Platform Management

3. 679 mzmumsﬁm%qaaﬂLLUULLazui’mmsmﬁaaﬂﬁm 3 (3-0-9)

CP 679 Design thinking and Innovation for Organization

29. 680 miﬂﬁzﬂa‘umsL*%\‘iﬂaQwéﬁumﬁﬂmimdmigami 3 (3-0-9)

CP 680 Strategic Entrepreneurship and Communication Management

2. 681 madamsminensuyuduaznisdeans 3 (3-0-9)

CP 681 Human Resources Management and Communication

2. 682 MINATuazinudeyaiionsindulasnagms 3 (3-0-9)

CP 682 Data Analytics and Insights for Strategic Decision
N13AUAT1Ba5L/ANeUNUS

INEIY Fodmn PRl

19. 700 MIAUAIDATY 6

CP 700 Independent Study

9. 801 AeUnus 15

CP 801 Thesis

LHUNISANE

Anasunugiy (Widumiaefin) Sewivasunugiuneudaniawsniutnisfinei 1

deudaniausnludnisanend 1
W 1 WY 2
1. 651 wanARsUABLAZNTERENS 3 wein | 19 651 nénAndudouaznsieans 3 wuefin
99, 652 MTUATIEN NsuUana wag 3 mEin | 29. 652 N1TIATIE N1shUaKE Lay 3 wuefia
nsiaueteya nsiauedeya
593 6 wenn 57U 6 wUwhn

5| MCM



BHUNTSANET AVIUIAU WaZIVLABN

UnsAnedl 1
WY 1 Wy 2
= o o a
AALIYUN 1 AALIYUN 1
7. 661 ngun1sdeasuaznisuszend 3 mhein | 9. 661 nufnsdeaisuaznisuszend 3 vthefin
1. 662 MFIVINN5ERENTITIUTU 3 eia | 39, 662 MTITENNSERENSTIUSUN 3 NUIEAR
9. 664 NENNITIANTNUFDENTOIANTI e 3 mheiin | 29. 664 MENNSIANSNURBENTBIRNTT INATE 3 wUehe
S99 9 %UIYNA 594 9 #U2wAN
= o = a
AALIYUN 2 AALIYUN 2
1. 663 MIITeBRUNLazInaluladTeya 3 mhedn | 3. 663 MIEuLasnalulagdeya 3 milefn
WaN15Hea1509ANT Wian15dea589Ans
9. XXX v uden 3VNg | 4q xxx Fyuden 3 v
79, XXX v uden 3G | 45 xxx Syuden 3 wiaenm
593 9 wilena 593 9 KUBNA
a o = o
ANALIYUN 3 ANALIYUN 3
29. XXX J¥iden 3R | 95 xxx Fyuden 3 miena
29. XXX Jiden 3MBNA | 95 xxx Fyuden 3 miena
19, 667 FUNUINTTANSNARANTEIRNS 3 MmbpAn | 19, 667 duNUINITANSNTARANTEIRNS 3 yihein
douuszuianiug douuszuanug
9% 9 wuqenn 593 9 KUBNA
UnsAnwil 2
WY 1 WY 2
a o a a
AALIYUN 1 AALIYUN 1
29. XXX 188N 3MNBNA | 5 xxx Fyuden 3 mnene
79, 801 Angfinus 6 MEAR | 19 wxx Suuden 3 yhein
29, XXX Jiden 3 mheng
9 9 wiuwna 594 9 KUBNA
= o = a
AALIYUN 2 AALIYUN 2
3. 801 Anefinus 6 MNERR | 19 wxx Feden 3 whefin
73, 700 MsAuATBaTy 3 miefin
593 6 WU2eNA 593 6 WU2BNA
= o = a
AALIYUN 3 AALIYUN 3
73, 801 Inendnus 3 yheia | 39, 700 MsAuAINDEsE 3 wilein
59 3 wuqena 594 3 BUNA

6 | MCM



ANB5UNYSI82Y

NUINTYUETUNUFIY 6 Midefin
29. 651 VANAAAUEBLAZNSHDENS 3(3-0-9)

'
a A =)

ANUNNNY BIAUTENBY UTEn unum niii s1uiedvSnavesdonasnisdeansiiddeynna

£%
Y

uazdsanlnesan MsasunlasIunvesdsny Q:ﬁﬁﬂﬁﬁa TIT93U5 I AYATTIUTIAvRNInARENS
CP 651 Media and Communication Essentials

Definitions, components, types, roles, and functions, including the influence of media
and communication on individuals and society, changing of social contexts, media landscape, as

well as ethics and professional codes of conduct for communicators.
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CP 652 Data Analysis, Interpretation, and Presentation

Concepts, principles, analytical systems of the data obtained from questionnaires and

interview by using computer programmers, accurate and credible data analysis, including effective

presentation for the advantages of corporate communication management.
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CP 661 Theories of Communication and Application

Communication theories, theories related to commmunication, and mass communication
theories, with emphasis on communication theories in organizational contexts, including theories
related to interpersonal communication, group communication, and organizational
communication, as well as analysis of related variables and the application of theories for

research and communication planning according to organizational goals.
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CP 662 Quantitative Communication Research
Paradigms and quantitative research methodologies, research problem formulation,
research design, statistical data analysis, writing and presenting research proposals and research

reports for organizational communication management, as well as ethics and professional codes

of conduct for researchers.
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LUINNHAENTEUINNTIVETAUNIN N3 muadegniniside n1sasienseauiuiAnlun1fide
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CP 663 Qualitative Research and Data Technology for Corporate Communication
Approaches and processes of qualitative research, methods for collecting and analysing
various types of qualitative data, including the appropriate integration of Data Technology and
Artificial Intelligence (Al) to support the research process, for application in strategic planning and

evaluation of organizational communication.
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CP 664 Contemporary Corporate Communication Management

Developing an understanding of the principles and challenges of contemporary corporate
communication management. Applying communication strategies through integrated social media

and traditional media frameworks, incorporating concepts of governance, social responsibility,

stakeholder relationship management, relevant laws and ethics, and issues management to build
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confidence, and ultimately to create and maintain the organization's long-term image and

reputation.
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CP 667 Seminar in Corporate Communication Management
Exchanging of ideas and discussions through group activities based on theories, concepts,
and principles of communication and organizational communication, to study current situations
in organizational communication operations and management, enabling the determination of
creative and socially responsible directions for solving organizational communication problems,
and applying acquired knowledge to develop thesis proposals and/or independent research

projects.
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CP 671 Corporate Social Responsibility and Sustainable Development

Concepts, processes, and the development of corporate responsibility in multiple
dimensions, including: Corporate Social Responsibility (CSR), the principles of Creating Shared
Value (CSV), and the principles of Sustainable Development (SDGs), covering environmental,
economic, and social aspects in various types of organizations. It also covers good corporate
governance and business ethics, as well as the strategic planning and development of

communication for corporate responsibility to internal and external stakeholders
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CP 672 Marketing Communication Strategies
Marketing communication strategies for organizational communication campaigns in both
public and private sectors, integrating the use of communication tools such as advertising, public
relations, sales promotion, marketing events, direct marketing, etc., including the application of

Al in marketing communication plannins.
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ANUENATYIDIUTTENAUIA 5ITUNUVIA WWINN NOBY NAYNT NITINUKY LUINNITUITNNT

=

ruNsEiANY9INgIAIeNTY MBS A0 B3ANTITIISUTEIMA Wagm T edlymildimanseny
RonsiladrusInveilaladiundeveesdns
CP 673 Stakeholder Engagement Management

The importance of corporate governance and good governance, approaches, theories,
strategies, planning, and management approaches through case studies from private businesses,

government agencies, media organizations, international organizations, and analysis of problems

that impact stakeholder participation in organizations.
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CP 675 Intercultural Communication Management in Global Context
Definitions, importance, development, and impacts of intercultural communication, and
cultural differences in global contexts; application of international communication and
intercultural communication concepts to enable effective communication management in
culturally diverse environments within global society, multinational corporations, and

organizations operating at the international level.

29. 676 NISUSUITASIRUAMNANNUN LAZYBLHLIDIANS 3(3-0-9)
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CP 676 Product Brand Management and Corporate Reputation Management

Definitions, importance, types, and components of reputation, corporate brands, and
various types of product branding that are interconnected and related, including the study of

brand building and creative and strategic brand management, from analysis, design, and utilization

of brands both within and outside the organization.

1. 677 nsvan1sieansanudesvasesdns 3(3-0-9)
mﬁm'ﬁwﬁﬁmﬁﬁLﬁﬂLLazﬁmmmﬁJa\iU‘izLﬁuﬁhﬂ 9 Tuanmuandeuiannelunasaneuen
23ANT WL EENKINIINITUIMIINSE 0ansifl 0anAILA B Ueymguassa 307 ﬂqmmmﬁﬂi ey
w@suaislonalunisadisnissuinmdnual Jeides uazduiusamdungudddiuldide Taonns
gimﬂmiﬂaqwgmiﬁ'ami&fw 9 LY ﬂ’l'ﬁu%‘msﬁmmsﬁﬁzLﬂ“uL%ﬂqﬂLLaz'%JU msﬂﬁzqﬂm%umﬁﬂ
nsdeansifioadrseuiUasunyag
CP 677 Risk Communication Management for Corporate
Analysis of the origins and development of various issues in both internal and external
organizational environments to select appropriate communication management approaches for
mitigating risks, problems, obstacles, or organizational crises, and enhancing opportunities to

create awareness of image, reputation, and relationships with stakeholder groups to align with
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organizational goals. This involves integrating various communication strategies such as proactive
and reactive issue management, applying change communication concepts when organizations
operate in normal contexts or encounter sensitive situations that can impact organizational

operations in a consistent and unified direction.
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CP 678 Content and New Media Platform Management

Understanding types and formats of content to respond to organizational communication
goals; types of online media platforms, characteristics, usage contexts, and limitations of each
platform; Principles and approaches in content creation; defining senders and receivers for each
type of platform; Strategies for selecting appropriate platforms for both internal and external
organizational commmunication, including formats and principles of writing to meet organizational

communication objectives.
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CP 679 Design thinking and Innovation for Organization
Application of design thinking processes to create innovation or creative strategies for
organizations; Understanding stakeholders defining issues, problems, or challenges; brainstorming,

prototyping, and testing for organizational adaptation in an era of rapid change.
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CP 680 Strategic Entrepreneurship and Communication Management
Strategic entrepreneurship for business ventures and media enterprises, including
environmental analysis, resource management, value creation and competitive advantage, as

well as strategic communication planning for entrepreneurs.
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CP 681 Human Resources Management and Communication

The importance of behavioral theories, organizational behavior theories with
communication in classical, modern, postmodern, post-postmodern, globalization, and
deglobalization contexts; psychological theories for individual analysis, organizational culture,
sustainable management approaches covering environmental, social, and governance aspects;
building human relations, conflict management communication, leadership, laws, regulations,

ethics, participatory communication, motivation, engagement, and organizations of happiness.
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CP 682 Data Analytics and Insights for Strategic Decision

Concepts and principles of creating a data-driven mindset, including data-related
processes for decision-making, from problem formulation, data specification, data types, data

collection, analysis, technology and Artificial Intelligence (Al) that assist in analysis, as well as

communicating the obtained data for effectiveness in utilizing that data.

13 | MCM



IneUNUS/N1TAUAIDETE
29. 700 NM3AUAINDESE 6 widaenn
PIEUDTIIUNIANEIVAIUNITIANITNTE 0 509A 0T LuANaINIsaluNITTATEUL
AIUAN {ﬁ?ﬂLLGfL%NIﬂNﬂ’]Sﬁ]uUﬁqLﬂ’]‘ﬁ:ﬂ’]EJﬂ’]iﬁﬂ‘H’]@Wmﬁiqu’gﬂuﬂ’]ﬂauaLﬁﬂﬂiﬂﬂ’]iﬁﬂw’]i’mmu
Fanam Uszneudeaseludesiidne fmqﬂizmﬁ Whvine aaenauisnisAnwiegradussuu @wnse
Wligleasuniotoiauenuzdurziiuiselov
CP 700 Independent Study
Students present study reports on organizational communication management,
emphasizing the ability to systematically organize ideas from project initiation to achieving the
study objectives as specified in the study project proposal. The report consists of content on the
studied topic, objectives, goals, as well as systematic study methods that can lead to beneficial

conclusions or recommendations.
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CP 801 Thesis
Developing research projects and conducting research that generates new knowledge in
the field of organizational communication management; writing a thesis on organizational
communication and presenting the thesis; writing research reports for publication, research ethics,

and ethics in academic publication.
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