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U. 611 ilviFrFauazITUUTLIASS
aulaneganumalulagidsia (Digital Technology) Ndswasansildeunlagivialie
anmnisaiFelutagtuiaziuiliylusuien suuieenudilafeiussuuilnagsiade elvesdnsde

annsavieusiudugiidldide (Stakeholden) Miiados SuazthundansairsassAguuuuuaz oy
wudlnl o Tauvsnmsmewnsnisuranasy (Platform) fivarnvaneiisludewuussulall (On Cloud)
wazNINTIUNLFY (On Ground)
CA 611 Media Landscape and Media Business Ecosystems

The understanding of digital technology's impact on media landscape changes, current
media situation and future trends, and the media ecosystem to enable mass media organizations
to collaborate with relevant stakeholders. This will lead to the creation of new formats and

content, as well as diverse distribution platforms both online (On Cloud) and thru special events

(On Ground).

u. 612 UygyruszRvginanisuinisdonazaauinudg 3 (3-0-9)

nsUssenaldinaluladUyguseaug (Artificial Intelligence) msunsuiuIsIanIsdouay

3 o
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WU SEUULUZINABUWUA (Recommendation Systems), N15IANISADUNUASHLULRA NITES1IADULVIUR
A8 Generative Al N153L1A51WY0YARY Machine Leaming wagn13ld Al lien15319nagnsdeagna
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CA 612 Al for Media and Content Administration

The application of Artificial Intelligence to manage mass media and content in the digital
era to analyze audience’s behavior and to familiarize the relevant Al tools such as Content
Recommendation Systems, content automation systems, Generative Al-contented creating, data
analysis with machine learning and using Al for precise media strategy planning, along with analysis

of ethics, transparency, and responsibility in Al usage for effective and sustainable communication.
Fv1UsAY 15 wiqefin

2u. 621 npuiieafudauazmaluladnisdoss 3 (3-0-9)
LLmﬁmLazwqwﬁLﬁmﬁUﬁa ?fﬂmaumuﬁgﬁa@m dolni uardonasusiu naeAIUNITAY
dlagelaelinguiidunseulunsiingest saensunndauasnguiiesumalladnnsdoanssmusi
HynuseAugiiannsoinnesuisuasssyndldlugnamnssudels
CA 621 Media and Communication Technology Theories
Concepts and theories of media, including traditional media, new media, and convergent
media, as well as media understanding using theoretical frameworks for analysis, along with
concepts and theories of communication technology and Artificial Intelligence that can be

applied to explain and implement in the media industry.

U. 622 NFHTBTWSaRaNIsUIINTHuazAR MU 3 (3-0-9)
nszviuvimilunswatmiaug 93es55ulun153d8 MseenuuuiIdeideusuna msldlusunsy
poufiwmosdnsagulumsiinssidoya ﬂwﬂ%’{]ﬁymwizawﬂu%ﬂumaumq 5 VOINTIBLTIUTUIU N9
FouwarnisinavedaauslasinisisonassenuisodSuiaegiussansam sauenas
Usggndldnsideidalfunauiionsindulalunisulsaeuazaumug
CA 622 Quantitative Research for Media and Content Administration
Research paradigms in the pursuit of knowledge, research ethics, quantitative research
design, use of computer software for data analysis, application of Artificial Intelligence in various
stages of quantitative research, effective writing and presentation of research proposals and
quantitative research reports, including application of quantitative research as part of the

decision-making in media and content management.
U, 623 N1FITYLBIAUNNNINITUINITTOUALADUNUA 3 (3-0-9)

NITUIUMTITLTIAUNN BapsauaquinailanisIdeuuusie o Aldlunisuimsideuaznau

wua Man1sdananisal n1sdunivalngy MsduA valliadn wagn19IATIERAIUN SIUNINT Y
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ﬂmmwﬂszﬁwﬁiwﬁgumawm 9 YBINITITULBIAUNIN NS TBURATNTU AL TBLANBLATINTITE LAY
10911338 FsRnnmegeiiUsEAninw sasivdnnsldnsifonuunauds sasnaunisuszgndldns
Wordanunmiensdndulalunsuimsdouazaeumug
CA 623 Qualitative Research for Media and Content Administration

Analysis of business and technological environment affecting contemporary media
business adaptation, along with innovation creation processes that impact organizational success,
including strategic planning, business plans, competing plans, and operational plans in normal
and crisis situations, as well as presentation of work or projects for competitiveness against other

media operators.

. 624 NAYNSNITUTNIIFINATDI WA 3 (3-0-9)

Mslnszanadeusiaasmeluladfifinadonisusuivesgsiedesiuaty nieuvis
nITUIUNMIA NATIALIANTIINIgIRa NdHadenadfauendns ﬁgaﬁmmsmmmuﬂaqm‘ WNUGINT
LHUNTUUITY wazuiunsURTRNS Tuanmmsaitdeeudulnfviemdyfunngings nasnaunis
thiausnuieununy Weanuamnsalunsudeiuivguszneunsdonedu
CA 624 Strategies for Contemporary Media Business Management

Analysis of business and technological environments that affect the adaptation of
contemporary media businesses, along with the process of creating business innovations that
impact organizational success. This includes strategic planning, business plans, competitive plans,
and operational plans in both normal social conditions and crisis situations, as well as the

presentation of work or programs to enhance competitiveness with other media operators.

. 625 FUNUINIFUITSEOUALADUNUA 3 (3-0-9)
ysannsesdanudiisaiumsuimsdenazaeumudsiuiudyyUssivg iearunsaily
ﬂizqﬂm‘iﬂumsﬂizﬂauqiﬁ%ﬁa mm/‘l’jqa'unia‘ilmwzﬁ%ﬁﬂiamuﬂ’liaﬂﬂwﬁ’mazﬂszﬁﬁﬂmﬁmﬁ'u
nsUSTnsdeuazeoumusluUS Unvesdmustslunazana senels
CA 625 Seminar in Media and Content Administration
Integration of knowledge on media and content management with Artificial Intelligence
for media business operations, as well as an ability to analyze and criticize current situations and

case studies on media and content management in the domestic and international context.

= =
AYLAa9N
o o < =] = =
2U. 631 NININUVYLAKAZAUTUNDDNYNVDIED 3 (3-0-9)
ﬂgwmmazﬁaﬁsmLﬁmﬁ’umimam%aLLaszaLLwéﬂaumuﬁ uIstmammmqﬂﬁﬁamsﬁﬁu
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CA 631 Regulation and Professionalism of Media

Laws and ethics regarding media production and content distribution, policies and
guidelines, government and independent agency’s regulation of media and content producers,
business ethics in media industry and content production, freedom coupled with media
responsibility according to Journalism Professional Philosophy, to maintain and elevate

professional media standards at both individual and organizational levels, and media literacy for

Al-Generated content.

9U. 632 msaanqummazmﬁmmmaumuﬁ 3 (3-0-9)

LWIRAKAENANNITIUALTINANSIUN1TaTassAnauUA nsdnauaastugUiuusiig q Ty
yANADNTILAD SATINNT IR ANSATUAN MIANUAINTEVBIADUNUATIZINEULNI T DR 9 T5F
aonadosiunwaulavesnguimaneuassTNTAveshe arandlunsimuanszresdedstuney
35 (Algorithm) sesunannlasuusziansiig q Wenreunudiidudoniin A ides viedaniliie
ﬂi%‘U’JUﬂ’ﬁﬁ%’]\‘i NSNS ﬁ]uaﬁﬂqiﬁlﬂLﬁUM%@ﬁUﬁﬂ ’i']Mﬁgﬂﬂ')’]llﬂﬂﬂJ’]’iﬂﬂLUﬂ’]iuimﬁﬂqiM%aﬁﬂLL‘Uafl
AeumUAlaInsme s Iaiede AuLazdelny
CA 632 Message Design and Content Management

Concepts and principles of strategic planning for content creation, presentation in
different formats in the Media Convergence Era, including planning, controlling, and agenda
setting for content to be distributed across different platforms to align with target audience
interests and media nature; understanding media agenda setting through an algorithms of
different platforms for text, image, audio, or multimedia content; creation processes, distribution,
storage or deletion, including the ability to integrate or adapt content for distribution across both

traditional and new media.

. 633 M3TANINsHARHBLTINAYNS 3 (3-0-9)
Fumou nITUIUNTSLAsNATANITRARFUSELANANS 9 Lﬁ@iﬁﬂﬂ%wﬁiﬁaﬁﬂaﬂmL%’ﬂﬁ]LLazmmm

Famsrudadlydgmiludnagndlalaglddynusedvg lunmsmuauduyunman msmsgld
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CA 633 Strategic Media Production Management

Procedures, processes, and techniques for various media production types to enable
media managers to understand and direct strategic problem-solving using artificial intelligence in
production cost control, revenue generation, funding sources, and distribution channels,
traditional media production methods, and production for distribution on new platform including
Online audio programs, video clips, and live streaming for social media distribution.

aa v

. 634 MsAaasIBanagnsuaznisianistedesluasdnsiogaiiiia 3 (3-0-9)
NSPUIUNMTINUNLLATUSMINTA oansifanagnsaesesdnsdelugandsia Tnes wdusionis
doansneluiioadisrnusiuilelussdng waznisdoasneusnieairsanuduiusiudildulda
o nsadanusudesdng wagnsinnsnwdnualuasderdesesnedaiu Tinmgiuiunuazanuriine
Tulandegall fslunnzunfuaznnieingn nouuszgndldinaluladadfeln wu Joygyrdsefvs
walulagninisnain N153esIevideya (Data Analytics) kagn1seeniuudszaun1salily (UX/ UI)
unamilesuAivia ieeenuuunagnsnisdeasisiussansnim noulandesdnsdeluszuuiinanidsiad
WaguuUaseerng)
CA 634 Strategic Communication and Reputation Management for Media in Digital Era
Strategic communication planning and management processes for media organizations in
the digital era, focusing on both internal communications to foster organizational collaboration
and external communication to build stakeholder relationships, corporate branding, and
sustainable image and reputation management; analyzing context and challenges in the New
Media World in both normal and crisis situations, while applying modern technologies such as
Artificial Intelligence, marketing technology, data analytics, and User Experience Design (UX/UI)

for digital platforms to design effective communication strategies that address media

organizations' needs in the rapidly changing digital ecosystem.

U. 635 MTULARBUEAAMINTSHRRAETRYA 3 (3-0-9)
ANNITHAZULIAAFIUINGINTSYBYA (Data Science) Wazn1331ATIeMYoya (Data Analytics)
~ Y U a a a v vy 1 . a
Weatuayunsandulalisnagnslugaamnssude lagidunislideyavuinlvey (Big Data) inalulad
Jayy1UseAeg (A Lazta3a9dadiAs18189a38glunN19919uWNY WAILIABUUS ANUUANSYNSNIY
nMIna1n wazUuugsUszaunisalvesuslandeluguwuuilidudiuyana n1sussandldinaluladndva
\eUsMsIaNsteyaedrnussuukasiivsednsnm saudadilaunuinvestoyalunisasauinnssy

nsiiiugadt wavnisaieanudlaiuieulunsudsdulussuuiinadeynndva
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CA 635 Data-driven Strategies for Media Industry

Principles and concepts of data science and data analytics to support strategic decision-
making in the media industry, emphasizing the use of big data, Artificial Intelligence (Al)
technology, and intelligent analytics tools for planning, content development, marketing strategy
formulation, and enhancing personalized media consumer experiences; application of digital
technologies for systematic and efficient data management, including understanding the role of
data in innovation creation, value addition, and competitive advantage in the digital media

ecosystem.

U. 636 NTTUIUNITANLTIDDNUUULNDYAEMNITTNGD 3 (3-0-9)
N3¥UIUNIAALTI0ONULUY (Design Thinking) lieaI19WINNTIUAUABULIIUG JULUUNITHER
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CA 636 Design Thinking for Media Industry

Design thinking processes for creating innovations in content, production methods, and
services in the media industry, integrating creative thinking and business thinking with deep
understanding of target audience behavior, needs, and experiences. Additionally, emphasizing
trend analysis skills and futures thinking to lead to media design that can respond to changes in
society, technology, and consumer behavior with vision, including promoting systematic thinking

capabilities, prototyping, experimentation, and development of valuable and sustainable media

or services in the context of the New Era Media industry.
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CA 637 Transformational Leadership & Change Management in Media Organizations
Theories, concepts, and roles of leadership in the context of New Era Media organizations,
focusing on developing participatory leadership and transformational leadership that can inspire,
lead change, and build effective team engagement. Students will learn about team management
skills, effective communication, conflict management, and creating flexible organizational culture
open to change, to drive sustainable growth of media organizations amid rapidly changing digital

contexts.
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CA 638 Entrepreneurship and Professional Freelancing in Creative Media Industry
Entrepreneurial mindset in the context of creative media industry, emphasizing innovation
and creation of content innovations, production methods, and services that can generate revenue
and sustainably scale into business; analysis of success factors, failures, and trends both in
Thailand and internationally, along with learning about professional freelance working patterns,
self-management, client management, personal branding, and network building for Global market

business opportunities, to elevate to solo entrepreneurship or business ownership in the New Era

Media industry.
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CA 639 Media and Diversity Management

Definitions, concepts, and basic theories of social diversity, covering dimensions of
physical, mental, cultural, racial, religious, age, gender, and other differences that reflect the
dynamics of diversity in contemporary society, including related laws and policies at national and
international levels, as well as application of communication approaches and tools that
encompass diversity dimensions through design of content, language, images, and non-
discriminatory channels that support access for those with limitations or facing inequality, to
enhance the capabilities of both media managers and practitioners in policymaking, design, and
production of media that promotes equality, inclusion, and opportunities for all social groups to

participate equitably.
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CA 640 Influencer Branding & Content Strategy for Digital Creators

Systematic management, planning, and content creation processes for influencers, artists,
and digital creators in the Creative Economy Era, personal branding strategies, content planning,

appropriate platform selection, follower relationship management, data analytics for content

performance improvement, and professional revenue management.
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CA 641 Character-Based Communication Strategy
Fundamental concepts of characters, types of characters, processes of character creation
and development, character persona, emotional engagement, analysis and planning of character-
based communication strategies, creative application across multiple media platforms,

management of character-related intellectual property.
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CA 642 Selected Topic in Media and Content Administration
Research study, lectures, discussions, or academic seminars on interesting issues related

to media and content management that students and faculty agree upon.
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CA 700 Independent Study
Systematic research study through research, projects, creative works, or management

plans related to media or content that can be explained or applied to society at large.
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CA 801 Thesis
Preparing research proposals, conducting research, and producing research reports that
generate new knowledge in media and content management with academic standards and
research ethics considerations, as well as being able to present and disseminate knowledge from

Thesis that gain academic recognition.
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