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. 621 uineniudonazimeluladnisdeans 3 (3-0-9)
CA 621 Media and Communication Technology Theories

W. 622 MBS INaLfiensuIsAeuazaeumus 3 (3-0-9)
CA 622 Quantitative Research for Media and Content Administration

W. 623 MAATBBIRUMABNTUINTHBUAYABUINLA 3 (3-0-9)
CA 623 Qualitative Research for Media and Content Administration

. 624 nagnsmsuTMIgIAadeTasa 3 (3-0-9)
CA 624 Strategies for Contemporary Media Business Management

2. 625 FUNUINSUTINTAouasAauNug 3 (3-0-9)

CA 625 Seminar in Media and Content Administration
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. 631 m'iﬁwﬁ"UQLLaLLazmmﬂuﬁam%W%aﬂﬁa 3 (3-0-9)
CA 631 Regulation and Professionalism of Media

. 632 N1TORNLUUAIILAZNITIANITADUNUA 3 (3-0-9)
CA 632 Message Design and Content Management

. 633 madansnsnandeldenagms 3 (3-0-9)
CA 633 Strategic Media Production Management

. 634 msdeansdenagniuaznsianisteidedlusdnsdeyaiivia 3 (3-0-9)
CA 634  Strategic Communication and Reputation Management for Media in Digital Era

. 635 mstuirdeugmamnssudesisdeya 3 (3-0-9)
CA 635 Data-driven Strategies for Media Industry

. 636 ﬂizU’J‘umiﬁﬂL%ﬂ@@ﬂLLUULﬁ@QG}a’IMﬂiiN%‘I@ 3 (3-0-9)

CA 636 Design Thinking for Media Industry
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. 637 A1l Wiensasuuauazmsuimsmadsuuladluesdnsde 3 (3-0-9)
CA 637 Transformational Leadership & Change Management in Media Organizations

. 638 emnaidugfuszneunslugranvinssdeassassAuaznsdunBuaudiionndn 3 (3-0-9)
CA 638 Entrepreneurship and Professional Freelancing in Creative Media Industry

. 639 Aoffun1suimsianisaumainviang 3 (3-0-9)
CA 639 Media and Diversity Management

U. 640 MIFANITHUTUA DUNGLOUTRS WaENA YIS AP AV UaS 19a33AR TR 3 (3-0-9)
CA 640 Influencer Branding & Content Strategy for Digital Creators

. 641 miaaﬂLLUUﬁaamnmmaqwémsuﬁmLLsﬂLmaﬂuqmamﬂﬁuﬁa 3 (3-0-9)
CA 641 Character Design and Branding Strategy in Media Industry

. 642 MIAnamESefeIfuNsUISABuALAD UL 3 (3-0-9)

CA 642 Selected Topic in Media and Content Administration
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a

. 611 pivirddsuazszuuiinngs
audlafeatuneluladfdwa (Disital Technology) ﬁa'qmaﬁiaﬂmﬂ?{ammmqﬁﬁﬂﬁﬁa
anmnsaidelutagtusazuuilinluowan suinnudladefussuuinagsiade Weliosdnsde
anansavhauswiudiidwliids (Stakeholder) MAados SuaznndenisaieassAsiuvuuasaoy
sl 9 SRIMTNELNS TS wasasy (Platform) finanuanevisludeuuuoaulay (On Cloud)
wagNaNISUALAY (On Ground)
CA 611 Media Landscape and Media Business Ecosystems
The understanding of digital technology's impact on media landscape changes, current
media situation and future trends, and the media ecosystem to enable mass media organizations
to collaborate with relevant stakeholders. This will lead to the creation of new formats and

content, as well as diverse distribution platforms both online (On Cloud) and thru special events

(On Ground).

u. 612 UgugrUszRvginanisusnisdanazaaunud 3 (3-0-9)

a s

n1sUssynaldimaluladlyaiuseivg (Artificial Intelligence) d115uni15usnsinnisdowas

]

aa v

roumudlugaRdvia Mty Al fleifinussansawlunszurunisnaun nswdn nsdansdeya ns
nIzABABLIMLA uaznITiAssingAnssudvy Tauiaduimsldiededie Al ifstesivaudiude
WU SEUULULEIABUWMUA (Recommendation Systems), N15IANISADUNUASALULRA N1TES19ADUVIUR
#e Generative Al M53LlAT1zATYaRIY Machine Learning waznsld Al lilennsananagnsdestg

Y

wilugn wdeuriadinszdussifuduaiesssy aulusda wazanusuiinveulunislden Aldiens
AoansTifusyansnnuazdsiy
CA 612 Al for Media and Content Administration

The application of Artificial Intelligence to manage mass media and content in the digital
era to analyze audience’s behavior and to familiarize the relevant Al tools such as Content
Recommendation Systems, content automation systems, Generative Al-contented creating, data

analysis with machine learning and using Al for precise media strategy planning, along with analysis

of ethics, transparency, and responsibility in Al usage for effective and sustainable communication.
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2u. 621 npuiineafudauazmaluladnisdoss 3 (3-0-9)
LLUQﬁﬂLLaBV}qwﬁLﬁﬁJ’JﬁU?{B Gﬁﬂﬂﬁ%ﬂﬁjmﬁgﬁmam dolny uardenasusiu naenIuNISAY
diladelnelinguiilunseulunsinseyt saensuininuasngquiifsrtumaluladnisdeanssauia
JayaUszAngiianansatanesunsuasszgndltlugnanvnssudeld
CA 621 Media and Communication Technology Theories
Concepts and theories of media, including traditional media, new media, and convergent
media, as well as media understanding using theoretical frameworks for analysis, along with
concepts and theories of communication technology and Artificial Intelligence that can be

applied to explain and implement in the media industry.

U. 622 MIRBTWTauen1sUTTRaLATABUINUA 3 (3-0-9)
nsrvuvimiluniswatmiaug 93es55ulun1s3de Mseenuuuideideusuna msldlusunsy
rouunesdnsagUlunmsliaszideya mﬂ%‘ﬂzyapﬂizﬁwﬁlu%umawm 5 YOINITIVBLTIUINI N3
Fouwarnisdnauedaiduelasenisidewarmenuidadusuaegadusyansam sauienis
UsggndldnsiseidalTinauiiomsdndulalunsulmsaeuazaeumus
CA 622 Quantitative Research for Media and Content Administration
Research paradigms in the pursuit of knowledge, research ethics, quantitative research
design, use of computer software for data analysis, application of Artificial Intelligence in various
stages of quantitative research, effective writing and presentation of research proposals and
quantitative research reports, including application of quantitative research as part of the

decision-making in media and content management.

2. 623 MTATBITeRUAINENITUS IS TDUATABUINLA 3 (3-0-9)
n3zUIUNTITeIBanunm Fenseunguinadansideuuusing q Aldlunisuimsdeuaznou
wiud ensdananisal nsdunwaingy msduniwaldedn wagnisiiaszsidaun sauiennsld
ﬂzgzgmszﬁwﬁu%umawm 9 VaIMTITUBIRUNN MTguLaznTiLaueYalaualATINTITeuAY
F189UTIRUN BT UTEANTA M suvmdnmslinitonuunauis PABAIUNTUTEYNALTNIT
Werdsunmifionsdindulalunsuimsdeuasreuimnud
CA 623 Qualitative Research for Media and Content Administration
Analysis of business and technological environment affecting contemporary media
business adaptation, along with innovation creation processes that impact organizational success,

including strategic planning, business plans, competing plans, and operational plans in normal
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and crisis situations, as well as presentation of work or projects for competitiveness against other

media operators.

. 624 NAgNSMIUIMIEINAARTMELY 3 (3-0-9)
mMslnTzanndungsiaasmelulaBfifinadonisusufvesgsiedesivati niousts
ﬂizmuﬂﬁa%ﬂqaﬁiﬁuﬁ'@ﬂﬁimwﬂﬂqiﬁaﬁﬁqmaﬁiaNaéhL%ﬁ]suaﬂaqﬁﬂi ﬁfl’j\iﬁ’lum’i’s’NLLNUﬂa&mé WNUTINT
LHUNIUTTY uaguunIURTRNS Tuanmnisaiidsauduuniviewdfunneings naonaunis
UNAUDITUNITOUN LI Lﬁlaﬂ’numwﬁﬂiumiLLﬂﬂsﬁuﬁUQ}UizﬂaUﬂ’]i’?il’e]i’]EJEd)l‘u
CA 624 Strategies for Contemporary Media Business Management
Analysis of business and technological environments that affect the adaptation of
contemporary media businesses, along with the process of creating business innovations that
impact organizational success. This includes strategic planning, business plans, competitive plans,

and operational plans in both normal social conditions and crisis situations, as well as the

presentation of work or programs to enhance competitiveness with other media operators.

V. 625 FUUUINITUTHITHOUAZABUINIUA 3 (3-0-9)
¢ v o Y} a d' 6 1 Y a ¢ A °

YTUINITDIAAINFNEINUMTUSITABLATAD UM UATINAUT Uy 1UTE LAY Weansauly
Uszgndldlunisusenaugsiade suuvsanunsadnsieiinsaaniunisaldagiuuasnsalfnyiieniu
nsUssAsuazAUuAluUSUNYsdIAuslutazasU szl
CA 625 Seminar in Media and Content Administration

Integration of knowledge on media and content management with Artificial Intelligence
for media business operations, as well as an ability to analyze and criticize current situations and

case studies on media and content management in the domestic and international context.
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U. 631 nsmiuguasazauluiioa Invade 3 (3-0-9)
NOAMUIBKALITLTITUNYINUNISHANFDLAZMELNIABUVUA UleUIskazwuInIsUuR n1sifiu
ALAT DAL NANABUNUAIINAIATTUAEMINEUBATEAN 9 9T8s3TUNTgsNalugramnssudauas

NSHARABULNIUA LETAMAAIUAIUAIUTURAYOUDIFONNUSYYIVITNNINTANTAIENS LS5

v
a =

wazensydunasgILindnde filussiuliaanyerauaresdng uasmsdviviuroumudiignadniulag
UyeUsehivg
CA 631 Regulation and Professionalism of Media

Laws and ethics regarding media production and content distribution, policies and
guidelines, government and independent agency’s regulation of media and content producers,
business ethics in media industry and content production, freedom coupled with media
responsibility according to Journalism Professional Philosophy, to maintain and elevate
professional media standards at both individual and organizational levels, and media literacy for

Al-Generated content.

V. 632 NNFPINLUVAITHAZNITIANITADUNUA 3 (3-0-9)
LUIAALAENANNTINMNUBINag NS luN1TaseassAnaunud Msdauaansiuguuuy sing o
Tuqﬂﬁaauiauﬁa ATV NSATUAL ANSAALAINTLUDIADUNUATIIZHE LN F s o Tt
aonndastuanuadlaveandutimunsuarsssunivedde anudilumstmuannszvesdedetuney
35 (Algorithm) sesunannasuuszansiig o Wenemnudiidudonnu aw (Fos niedadiiie
ASEUILNTAT MTWELNg audensdafiunieauiia i’JiJ‘I;’ljx‘iﬂ’J’]ﬂJmM’liﬂIumiyjmﬂﬂ’]iﬂﬁ‘%@ﬁﬂLL‘UEN
reumuAlFaansameunsldnede Auuazdel
CA 632 Message Design and Content Management
Concepts and principles of strategic planning for content creation, presentation in
different formats in the Media Convergence Era, including planning, controlling, and agenda
setting for content to be distributed across different platforms to align with target audience

interests and media nature; understanding media agenda setting through an algorithms of

different platforms for text, image, audio, or multimedia content; creation processes, distribution,
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storage or deletion, including the ability to integrate or adapt content for distribution across both

traditional and new media.

. 633 M3dan1sN1IHARToITINaLNS 3 (3-0-9)
fumou nsvvrunmsuazimalianisudndoUsuaneine ielifuimsdedaud-lawarannsn
é’f’qmiiwﬁqLLﬁlsuszwﬂuL%qﬂaqmﬂéﬂmai%’ﬂzgapﬂszawi lun1saruANAUUNIIHES N1Isela
VST LUaELAUNELNS F3nsHAndeliy uaznsnanifowmeunsnisunanrlodulyel 019 Ten1sides
vaeaulal AaUIRTe warTensantiiowswnsndodnneaulal
CA 633 Strategic Media Production Management
Procedures, processes, and techniques for various media production types to enable
media managers to understand and direct strategic problem-solving using artificial intelligence in
production cost control, revenue generation, funding sources, and distribution channels,

traditional media production methods, and production for distribution on new platform including

Online audio programs, video clips, and live streaming for social media distribution.

U. 634 M3FRE1SBINAENSHATN1Ian1sYaIdesluasdnstoynnda 3 (3-0-9)
NITUIUNTINUHULAZUTMINITH 01T eNag nSvedesAnTdelugAfdvia Ly alunanis

§ o v

doansneluiioadisrnusiuilelussdng waznisdoasneusnieairsmnuduiusfudilduldd
g N385 19MUTUADIANS warnsdanisnndnualuardoduiegnadidu Snssiuunuazanuriine
Tulandegalul slunnzunfuazaneingn nouuszgndldinaluladadfelnl wu Joygrdseivs
walulagnianisnain n1siasiendeya (Data Analytics) Wagni1sesnuuuyszaunisalily (UX/ UI)
unamilesuAiva ileeenuuunagnénisdeasiifusansnm neulandosdnsdeluszuuiinandsiad
WasuLUaI0E1959057
CA 634 Strategic Communication and Reputation Management for Media in Digital Era
Strategic communication planning and management processes for media organizations in
the digital era, focusing on both internal communications to foster organizational collaboration
and external communication to build stakeholder relationships, corporate branding, and
sustainable image and reputation management; analyzing context and challenges in the New
Media World in both normal and crisis situations, while applying modern technologies such as
Artificial Intelligence, marketing technology, data analytics, and User Experience Design (UX/UI)

for digital platforms to design effective communication strategies that address media

organizations' needs in the rapidly changing digital ecosystem.
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NANNITHATULIAAGIUINGINSUBYA (Data Science) Wagn153tATIEivaya (Data Analytics)
iWeaiuayunsindulaanagnslugnamnssude Tasunslideyavuielug (Big Data) inalulad
Tnyuszivg (A) uaziaiesfiofinszisanioslunisnauny Wauiaoumud Muuanagnsnig
Msmana wazUiuugalszaumsaivesiuslaadelusuuuuiidudiuynna msuszendliinaluladadsa
idieuimsianstoyasdradussuunaziivszaviam sudadlaunumvesteyalunsaiisuinnssy

Y

Madfisgad waznsaieeailiivieulunsutsdulussuuinadeyaidsia
CA 635 Data-driven Strategies for Media Industry

Principles and concepts of data science and data analytics to support strategic decision-
making in the media industry, emphasizing the use of big data, Artificial Intelligence (Al)
technology, and intelligent analytics tools for planning, content development, marketing strategy
formulation, and enhancing personalized media consumer experiences; application of digital
technologies for systematic and efficient data management, including understanding the role of

data in innovation creation, value addition, and competitive advantage in the digital media

ecosystem.

U. 636 NSTUINIANTIDBNUUUINDEAENTTURD 3 (3-0-9)

NILUIUNITAATIBDNLUY (Design Thinking) ieasauinnssudunumud FULUUNISHER
wazuImslugnamnssude TnenauauAnai1assn (Creative Thinking) kazAmuAnLTagsAa
(Business Thinking) LUfiuaadtagednlungfingsy A1UABINTs wazUssaunmsalvesngulvung
wonntfathunusmsimsesiuualii (Trend Analysis) wazn1smianisalewian (Futures Thinking)
iiethlugniseenuuvdeiiannsaneusumsilasuutaswesdsay walulad wagnginssuguslanegis
fAdevia sautdaaiuauansaAndszuy afduuuy nnaes wagiaundevieusnisifinmen
uazdBuluuTunuesgaanvnssudegeilval
CA 636 Design Thinking for Media Industry

Design thinking processes for creating innovations in content, production methods, and
services in the media industry, integrating creative thinking and business thinking with deep
understanding of target audience behavior, needs, and experiences. Additionally, emphasizing
trend analysis skills and futures thinking to lead to media design that can respond to changes in
society, technology, and consumer behavior with vision, including promoting systematic thinking
capabilities, prototyping, experimentation, and development of valuable and sustainable media

or services in the context of the New Era Media industry.
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nguf wwfAn uazunumvesn iz luuunvesesdnsdegalml Tngyafunisia nne
U udausau (Participatory Leadership) Way n19e5¥idwUa sunuas (Transformational
Leadership) flanansaadiausaduanala dimmsdsuutas wazairsanugniulufinanuldegad
Uszansnw fiseuazldiGouiinugnsuimsiin msdeansetnsiiuszdvina msudmsanudauda was

A15A519YAUSIIUBIANSND AN ULAZITASUADNNSIUABULUAY LD LA OTULAADUDIANTAD LA UL

3]
sgdfuriunansuunidvafiudsuulaesnesnga
CA 637 Transformational Leadership & Change Management in Media Organizations
Theories, concepts, and roles of leadership in the context of New Era Media organizations,
focusing on developing participatory leadership and transformational leadership that can inspire,
lead change, and build effective team engagement. Students will learn about team management
skills, effective communication, conflict management, and creating flexible organizational culture
open to change, to drive sustainable growth of media organizations amid rapidly changing digital

contexts.
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CA 638 Entrepreneurship and Professional Freelancing in Creative Media Industry
Entrepreneurial mindset in the context of creative media industry, emphasizing innovation
and creation of content innovations, production methods, and services that can generate revenue
and sustainably scale into business; analysis of success factors, failures, and trends both in
Thailand and internationally, along with learning about professional freelance working patterns,
self-management, client management, personal branding, and network building for Global market

business opportunities, to elevate to solo entrepreneurship or business ownership in the New Era

Media industry.
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CA 639 Media and Diversity Management
Definitions, concepts, and basic theories of social diversity, covering dimensions of
physical, mental, cultural, racial, religious, age, gender, and other differences that reflect the
dynamics of diversity in contemporary society, including related laws and policies at national and
international levels, as well as application of communication approaches and tools that
encompass diversity dimensions through design of content, language, images, and non-
discriminatory channels that support access for those with limitations or facing inequality, to
enhance the capabilities of both media managers and practitioners in policymaking, design, and
production of media that promotes equality, inclusion, and opportunities for all social groups to
participate equitably.
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CA 640 Influencer Branding & Content Strategy for Digital Creators

Systematic management, planning, and content creation processes for influencers, artists,
and digital creators in the Creative Economy Era, personal branding strategies, content planning,

appropriate platform selection, follower relationship management, data analytics for content

performance improvement, and professional revenue management.
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CA 641 Character-Based Communication Strategy

Fundamental concepts of characters, types of characters, processes of character creation
and development, character persona, emotional engagement, analysis and planning of character-
based communication strategies, creative application across multiple media platforms,

management of character-related intellectual property.
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CA 642 Selected Topic in Media and Content Administration
Research study, lectures, discussions, or academic seminars on interesting issues related

to media and content management that students and faculty agree upon.
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CA 700 Independent Study
Systematic research study through research, projects, creative works, or management

plans related to media or content that can be explained or applied to society at large.
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CA 801 Thesis
Preparing research proposals, conducting research, and producing research reports that
generate new knowledge in media and content management with academic standards and

research ethics considerations, as well as being able to present and disseminate knowledge from

Thesis that gain academic recognition.
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