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JC 631 Communication Theories

Definition and importance of theory, development of social science and commmunication
theories, fundamental concepts of communication theories from various schools. This includes
media effects theory, functionalism theory, critical theory, meaning-centered communication

theory, new communication theory, as well as approaches for applying theories to

communication studies research.
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JC 632 Quantitative Research for Communication

Definitions and fundamental concepts of communication research, paradigms and
quantitative social science research methodologies applicable to communication, emphasizing
research problem formulation, research design techniques, research proposal writing, the use of
statistics and social science software packages for data science analytics in communication
research, research report writing and presentation, as well as research ethics and researcher code

of conduct.
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JC 633 Qualitative Research for Communication
Concepts, philosophy, forms, and processes of qualitative research as well as various
research techniques and methodologies for seeking knowledge in communication, including
observation, in-depth interviews, focus group discussions, document analysis, textual analysis,

case studies, ethnography, and new methodologies used to study media and communication,

including research ethics and researcher code of conduct.
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JC 634 Seminar in Communication in Changing Social Context

Seminar on the relationship between media and communication and changing social
contexts; the role and impact of media on individuals and society; the influence of economic,
political, social, cultural, and technological factors on communication in current circumstances;
various dimensions of media production organizations, the process of message and meaning
construction, and media consumption by audiences in the mass media and new media industries,

emphasis on applying concepts to understand changes in contemporary communication, which

will lead to the formulation of research problems and social development.
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JC 635 Seminar in Application of Theories and Methodology in Communication Research
Seminar in the application of communication theories and knowledge-seeking techniques
in social science research to study various dimensions of communication, which will lead to the

development of research frameworks for further communication studies.
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JC 641 Storytelling and Message Creation
Definition and Importance of Storytelling in Various Media Contexts, including mass
media, activity media, new media, and diverse communication channels emphasising on
understanding approaches to creative message and meaning construction, from storytelling
techniques and methods, content selection, message design, message strategy formulation, as

well as applying creative message construction in relation to audiences and the changing contexts

of contemporary media.
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JC 642 New Media and Digital Studies

The Meaning and Importance of New Media, Communication in Virtual Cultural Contexts,
New Social Networks, and Media Convergence Phenomena; the role of new media in economic,
political, and cultural dimensions; laws governing and regulating new media; theoretical concepts
from various schools used in new media studies, and the application of theoretical concepts to

explain and critique the impacts of new media at individual, organizational, institutional, and

societal levels.
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JC 643 Communication and Social Issues
The relationship between communication and various social issues, including political,
economic, cultural, family, religious, health, educational, g¢ender, generational differences,
environmental, legal dimensions, and others; concepts and theories used in studying
communication and social issues, including conceptual groups on the roles, functions, and
impacts of communication, conceptual groups on social influences on communication,
conceptual groups on communication and social meaning construction, conceptual groups on
communication policy, conceptual groups on communication for development as well as case

studies of various contemporary social issues in both Thai society and global society.
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JC 644 Risk Communication

Definition and importance of risk, risk society, and risk communication in various
dimensions, including disasters, health, environment, crime and terrorism, as well as risks in virtual
society, Al world_and digital communities; theoretical concepts of communication and risk issues

in psychological, risk management, social science, and communication studies dimensions, and

the application of such theories in analyzing various risk communication problems.
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JC 645 Marketing Communication and Creative Economy

Marketing concepts and marketing communication, market positioning to lead to
communication planning and strategy formulation; the use of marketing tools for communication
to ensure unified communication approaches and maximum communication effectiveness, which
are crucial factors in achieving marketing objectives, both in commercial marketing and social
marketing; marketing communication in mass media and new media industries, including creative

economy concepts and marketing communication in the creative economy era.

8. 646 fo lamAini uasndgalan1Adng 3(3-0-9)
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JC 646 Media, Globalization and Post-Globalization

Definition and importance of communication and globalization; the transformation of
time and space in cross-border communication; the development of global communication from
traditional eras to the digital society era; concepts from various schools used to study
communication and globalization, and the application of concepts to analysis contemporary

cases of communication in the contexts of globalization, localism, regionalism, multicultural and

multi-society systems, and digital communities.
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JC 647 Seminar in Critical Communication and Cultural Studies
Seminar on the application of critical theory and cultural studies concepts for analysis

and research in various dimensions of communication, including ideology, identity, representation,

power and discourse, sign systems, subcultures, gender and sexuality, and popular culture.
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JC 648 Selected Topic in Communication
In-depth study of specific contemporary communication issues that align with students'

interests and correspond to current situations in communication and society.
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JC 700 Independent Study
The ability to systematically organize thinking, from project initiation to achieving
educational goals according to topics of interest; present results and study methods

systematically, leading to conclusions or recommendations that will be beneficial and ethical.
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JC 800 Thesis
Creating research projects and conducting research that generates new knowledge in

the field of communication studies; writing a thesis on communication and presenting the thesis;

writing research reports for publication; research ethics and ethics in academic publication.
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