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19. 651 NANARPIUADLAZNISADANS 3 (3-0-9)

CP 651 Media and Communication Essentials
7. 652 MIUATIER N1swdana waznisiiauedays 3 (3-0-9)

CP 652 Data Analysis, Interpretation, and Presentation

AIUIAY
SRAIY Y¥o3u1 wuaEin
(Meuf-UfuR-Anwdiemies)
1. 661 NwiNsdeaTHALN1SUTEYNA 3 (3-0-9)

CP 661 Theories of Communication and Application
2. 662 NMFITeNINMIABANTTUTU 3 (3-0-9)

CP 662 Quantitative Communication Research
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663 Qualitative Research and Data Technology for Corporate Communication
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664 Contemporary Corporate Communication Management

667 FuuLINSIANISNNSA0aNS0IAnS 3 (3-0-9)

667 Seminar in Corporate Communication Management
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M. 671 AnusuinveudedinuLasnsaLNTidPuratedns 3 (3-0-9)

CP 671 Corporate Social Responsibility and Sustainable Development

2. 672 NagmsnsAeanINNIAA 3 (3-0-9)

CP 672 Marketing Communication Strategies

7. 673 MsIamsmMsiasuiudianladiudevesedns 3 (3-0-9)

CP 673 Stakeholder Engagement Management

2. 675 M3dansnsdeanssenineTamsssuluuiunana 3 (3-0-9)

CP 675 Intercultural Communication Management in Global Context

. 676 MIUTMINTAUA ARSI warToldedosrns 3 (3-0-9)

CP 676 Product Brand Management and Corporate Reputation Management

. 677 M3dansAeansaudewedasing 3 (3-0-9)

CP 677 Risk Communication Management for Corporate

2. 678 MsdansnoumuAkazuNanNeTuvadolnl 3 (3-0-9)

CP 678 Content and New Media Platform Management

2. 679 NSEUIUMIANTIEBNKUULAZLIANTTUiRa AN 3 (3-0-9)

CP 679 Design thinking and Innovation for Organization

29. 680 miﬂszﬂaumil,%aﬂaqméﬁ’umﬁ@mimamiﬁami 3 (3-0-9)

CP 680 Strategic Entrepreneurship and Communication Management

79. 681 mﬁmmam%’wmﬂﬁmqwéLLazﬂﬁsﬁamﬁ 3 (3-0-9)

CP 681 Human Resources Management and Communication
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CP 682 Data Analytics and Insights for Strategic Decision
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CP 651 Media and Communication Essentials

Definitions, components, types, roles, and functions, including the influence of media
and communication on individuals and society, changing of social contexts, media landscape, as

well as ethics and professional codes of conduct for communicators.

3. 652 MFAATIH Maulana wazmaiauataya 3(3-0-9)

a

Wafin 1ann1s ITNMTIAseteyanlaaniuuasuniukaznsdunval Ingldlusunsy
poufiumes nsutanadoyaodugniowuasindede susnisiiauedoyaogiedisdniam o
Useloflumsdanisnisdeansesdns
CP 652 Data Analysis, Interpretation, and Presentation

Concepts, principles, analytical systems of the data obtained from questionnaires and

interview by using computer programmers, accurate and credible data analysis, including effective

presentation for the advantages of corporate communication management.
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CP 661 Theories of Communication and Application

Communication theories, theories related to commmunication, and mass communication
theories, with emphasis on communication theories in organizational contexts, including theories
related to interpersonal communication, group communication, and organizational
communication, as well as analysis of related variables and the application of theories for

research and communication planning according to organizational goals.

2. 662 MIATeMINsFImITTIM 3(3-0-9)
nTzUIUTIALLaz szidaUIsNTIdTaUs e mié?aﬂzgmﬁﬁ%’a N1999NLUUITY N1TIATIZN
Yoyanieadi madeunazmninausdeiauelasimifouaznenidoiionsdinnisnisieansosdns
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CP 662 Quantitative Communication Research
Paradigms and quantitative research methodologies, research problem formulation,
research design, statistical data analysis, writing and presenting research proposals and research
reports for organizational communication management, as well as ethics and professional codes

of conduct for researchers.

3. 663 MABTIRUNNLaTmAlUTaEYayaeN15aaMIa9ANT 3(3-0-9)
LUINAENSEUINNTIRBTIRA N NsAmuadymin1side nsasienseuluiAnlunside
Wnsiiuwazdieszideyaidenanimussianene sauianmsiivalulagaudeya (Data Technology)

s

uazlyaussdivg (Artificial Intelligence-Al) satiuayunszuaunsideegamnzay euszyndly

Tumsnausudenagndiaznsuszifiunanisdoasesdns

CP 663 Qualitative Research and Data Technology for Corporate Communication
Approaches and processes of qualitative research, methods for collecting and analysing

various types of qualitative data, including the appropriate integration of Data Technology and

Artificial Intelligence (Al) to support the research process, for application in strategic planning and

evaluation of organizational communication.
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mia%’mmmL‘Zhiﬁ]5mé’ﬂmmazmmﬁwmamaamw%mimu?{am3aaﬁﬂﬂuﬁaﬁgﬁ’u N3

ﬂizqﬂmﬂ%’ﬂaqm‘ﬁmmi?{ami Wudodsny LLazﬁlaé“jﬂLamﬁuﬁmmimauLLu’;ﬁméf’mﬁiimﬁma AL
SufiameudedsnuruuLnAn n1saianmalivigsRauasdanu CSV (Creating Shared Value) Muivns
AnuduiusAugiidiuladnuds ngmnouazaiessmuiliietes msvdmsvssiiuiioaiisnnuidesiy
doasauwazsnunmdnual Jeidusvesesdnsluszeren
CP 664 Contemporary Corporate Communication Management

Developing an understanding of the principles and challenges of contemporary corporate
communication management. Applying communication strategies through integrated social media
and traditional media frameworks, incorporating concepts of governance, social responsibility,
stakeholder relationship management, relevant laws and ethics, and issues management to build

confidence, and ultimately to create and maintain the organization's long-term image and

reputation.

7. 667 FunuMsian1snsieansasdng 3(3-0-9)
MsuanasumnuAniiu nMseAuse HuAINgIUNAY florfengul] uuAnuagndnniseu
nsd0as uarNNsAeaT0ANS Lﬁaﬁmsmamwmaaﬁ‘i’]aqﬂ’uﬁmmaﬁﬁLﬁumiLLazmﬁmmimiﬁaem
83dns Wanunsasmuafienianisuiletymaiunisdeansvetesdnses waisassduassuiinveuse
daen wagthuilsuninulassinerdnuduas miemsaunindass
CP 667 Seminar in Corporate Communication Management
Exchanging of ideas and discussions through group activities based on theories, concepts,
and principles of communication and organizational communication, to study current situations
in organizational communication operations and management, enabling the determination of
creative and socially responsible directions for solving organizational communication problems,
and applying acquired knowledge to develop thesis proposals and/or independent research

projects.

NUINIVABN
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CP 671 Corporate Social Responsibility and Sustainable Development

Concepts, processes, and the development of corporate responsibility in multiple
dimensions, including: Corporate Social Responsibility (CSR), the principles of Creating Shared
Value (CSV), and the principles of Sustainable Development (SDGs), covering environmental,
economic, and social aspects in various types of organizations. It also covers good corporate
governance and business ethics, as well as the strategic planning and development of

communication for corporate responsibility to internal and external stakeholders

2. 672 nagndnisieasn1snain 3(3-0-9)
nagmsnsAsansmImanALiienssIAMsAasesdnslumasguazienyy Tneysanmsnsly
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CP 672 Marketing Communication Strategies
Marketing communication strategies for organizational communication campaigns in both
public and private sectors, integrating the use of communication tools such as advertising, public
relations, sales promotion, marketing events, direct marketing, etc., including the application of

Al'in marketing communication planning.

3. 673 NM3dan1snsidusunugiidnlddiudevatasdns 3(3-0-9)
APUFIAYVBIUTTENAUIA 5ITUIAUIA WU Nl ﬂaﬁmﬁ AFINWHY WUINENITUINAG
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CP 673 Stakeholder Engagement Management
The importance of corporate governance and good governance, approaches, theories,
strategies, planning, and management approaches through case studies from private businesses,
government agencies, media organizations, international organizations, and analysis of problems

that impact stakeholder participation in organizations.
9. 675 n'lsi‘fﬂn'ﬁﬂ'ls?iaa'lsszwm"ﬁ’@uusssuluu%wa'ma 3(3-0-9)
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CP 675 Intercultural Communication Management in Global Context

Definitions, importance, development, and impacts of intercultural communication, and
cultural differences in global contexts; application of international communication and
intercultural communication concepts to enable effective communication management in
culturally diverse environments within global society, multinational corporations, and

organizations operating at the international level.

9. 676 NMSUTWIIATIAUAMANA LY UasToIdeI9ANnT 3(3-0-9)
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CP 676 Product Brand Management and Corporate Reputation Management

Definitions, importance, types, and components of reputation, corporate brands, and
various types of product branding that are interconnected and related, including the study of

brand building and creative and strategic brand management, from analysis, design, and utilization

of brands both within and outside the organization.

29. 677 NM5IANTTADAIIAUENIVDIB9ANS 3(3-0-9)
nsAsIzAyaiiatazimuinisvestssiaunig q luanimwindeuvisniglusazateuen
s A A a N 44' =~ A a s
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wsuasialenialunisasienissuininaneal Yeldes wazduiusamiunquiddiulade lnenns
uimﬂmiﬂaqwﬁ‘miﬁamsma 9 LYU ﬂﬁﬁmﬁﬁﬂmsﬁﬁmﬁuﬁﬂgﬂLLaz'%JU ﬂﬁ‘iﬂi%‘&mﬁlﬁqﬁm’laﬂ
- = 1% N
N15@E1SNOAT19ANUREULUAY
CP 677 Risk Communication Management for Corporate
Analysis of the origins and development of various issues in both internal and external
organizational environments to select appropriate communication management approaches for
mitigating risks, problems, obstacles, or organizational crises, and enhancing opportunities to
create awareness of image, reputation, and relationships with stakeholder groups to align with

organizational goals. This involves integrating various communication strategies such as proactive

and reactive issue management, applying change communication concepts when organizations
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operate in normal contexts or encounter sensitive situations that can impact organizational

operations in a consistent and unified direction.

3. 678 NMTIANITABUIMNUALAZUNANNBSUVDHD N 3(3-0-9)
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CP 678 Content and New Media Platform Management

Understanding types and formats of content to respond to organizational communication
goals; types of online media platforms, characteristics, usage contexts, and limitations of each
platform; Principles and approaches in content creation; defining senders and receivers for each
type of platform; Strategies for selecting appropriate platforms for both internal and external
organizational communication, including formats and principles of writing to meet organizational

communication objectives.

9. 679 ﬂi%U?UﬂﬂiﬁﬂL%\‘lE}aﬂLL‘UULLﬁ%U%ﬁlﬂiiﬂJLﬁﬂﬂﬂﬁﬂi 3(3-0-9)
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CP 679 Design thinking and Innovation for Organization
Application of design thinking processes to create innovation or creative strategies for
organizations; Understanding stakeholders defining issues, problems, or challenges; brainstorming,

prototyping, and testing for organizational adaptation in an era of rapid change.

9. 680 N13UTENBUNTLTINAENSAUNTIANITNINTTAEENS 3(3-0-9)
msUsgnoumdsnagnidmivianisgsiauazianisie MINTIATITRAN IAE DN N3
IANIINTNEINT NFaF1IRuAIaZANNLAUTEUNINITUYITY iﬁmﬁg\‘imi’g’]\‘iLLNUﬂ’]’i%aa’]ﬁL%\‘iﬂaEmﬁ
dmsugUseneuns
CP 680 Strategic Entrepreneurship and Communication Management
Strategic entrepreneurship for business ventures and media enterprises, including

environmental analysis, resource management, value creation and competitive advantage, as

well as strategic communication planning for entrepreneurs.

12 | MCM



9. 681 NMsIAMININEINITUYEIUAzNNTHDENS 3(3-0-9)
AudIA eI uingAnsy nguingAnssuesdnsdunisdearsuwinaiade TulAty
vdsasielnaidon vds-vdsadlvaidon TanATed nmsmunszualamAimd nguiininenionts
3Lﬂiﬂsﬁqﬂﬂa JAUSTINDIANT WUIMNINTUITINToE1TBY Fwindon dey 5553AUa mia%ﬁmuw
durius msdeansdnnisemadauds neiin ngrane sefeu 95381UTIM MsRRmsaINHdUT
599918 AUHNTY LageIANTUINA LAY
CP 681 Human Resources Management and Communication
The importance of behavioral theories, organizational behavior theories with
communication in classical, modern, postmodern, post-postmodern, globalization, and
deglobalization contexts; psychological theories for individual analysis, organizational culture,
sustainable management approaches covering environmental, social, and governance aspects;
building human relations, conflict management communication, leadership, laws, regulations,

ethics, participatory communication, motivation, engagement, and organizations of happiness.

3. 682 MTIATuazAnudayavansandulaBenagns 3(3-0-9)
LWIRAWAENENN13aT1e data-driven mindset s3uansEUIUNNSgItuteyativeunldluns

andula aeudnisaslang nsimuadeya Ussiandeya msivdeya n1siesiedt waluladuas

ce

yaUsERvs (A) Avaglumslianesi sansdeanstoyaiildifioussavnalunmindoyatiululy
CP 682 Data Analytics and Insights for Strategic Decision

Concepts and principles of creating a data-driven mindset, including data-related
processes for decision-making, from problem formulation, data specification, data types, data

collection, analysis, technology and Artificial Intelligence (Al) that assist in analysis, as well as

communicating the obtained data for effectiveness in utilizing that data.

a a 4 14 Y a
INYIUNUS/NITAUAIDETE
23. 700 M3AUAINDESY 6 wiaenn
UAUDIIPIUNTANBINNATUNITIANITNITA DEI1T99ANT LHUANAILITALUNITINTEU
ANAR AaaisulasansauusTdntensAnwiauiseylilunisiauerilasanis@nyisesu
[ 1 13 a g (Y] I3 aa = 1 Id
fanan Usenaumeanselusesndne Tguszasa Lmng naenauismsAnwiegralussuy @i
llgleasuniateiauonuzduanilulsslon
CP 700 Independent Study
Students present study reports on organizational communication management,
emphasizing the ability to systematically organize ideas from project initiation to achieving the

study objectives as specified in the study project proposal. The report consists of content on the
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studied topic, objectives, goals, as well as systematic study methods that can lead to beneficial

conclusions or recommendations.

29. 801 IeTwus 15 ¥iein
nsaslasiNITeuazmsaiiunTideduneliiinesdanuslmiluainiznisdnnisnis
deansesdns Jeuinendnudifeatunisieansesdins wasthaweIneninud nsdeunsmiidudie
welng 9385330TUN591398 1azasusITUlUNTNBLNINAI1UIYINTT
CP 801 Thesis
Developing research projects and conducting research that generates new knowledge in
the field of organizational communication management; writing a thesis on organizational
communication and presenting the thesis; writing research reports for publication, research ethics,

and ethics in academic publication.

14 | MCM



