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JC 621 General Knowledge of Communication

3(3-0-9)
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N1580a17 99AUITZNDULATLUUTIADINITEDENT 1ATIaSIUNUIMMTNLazoeAnsdaid1Ane

HaNTENULazBNINaveIdalarn1sa0als 1aluseAuanIALATUNAIA SIUTIRTETTTULAL

ATTYIVTTUVDIED

General concepts of communication, i.e. meanings, objectives, types and categories

of media and communication, components and models of communication, roles and

functions of media organizations, impacts and influences of media and communication at the

micro and macro levels, including media ethics and professionalism.

2d. 622 @A UBIAUNENITIYNITADES

JC 622 Fundamental Statistics for Coommunication Research

3(3-0-9)
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Basic concepts about social science research applicable to communication;
principles of using descriptive statistics and statistics for hypothesis testing of variables; use of
statistical packages for social sciences in data analysis; interpretation and presentation of

research findings.
NUINIYIUIAU

28. 631 NQunsAeans 3(3-0-9)
JC 631 Communication Theories

WUINNUTVEYT WUIAIIUAR NIzUIUAY LLaSﬂizmumiLLaNmmmﬁﬁﬁuwmw&iami
a¥eoedaud nsouyuNosarvqunnsieans Adnngiuiennuysemand Inenmans wae
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PrelidlanmsUszgndlinguiiiietinszinisdeas ialuifvesidsans iomans Fouazdoams
nsdeans uazgSuans Munanauinnssunsdoansuazgivimidefulsiasuly

Philosophy, concepts, paradigms and a process of pursuit of knowledge that play a
role in knowledge construction; frameworks, perspectives and theories of communication
derived from humanities, natural sciences and social sciences, embracing outlooks and
methodologies adopted by positivist, interpretative and critical/ cultural approaches leading
to an understanding and application of theories for communication analysis from the
perspectives of senders, contents, media and channels of communication, and receivers in

the wake of communication innovations and changing landscapes.

4. 632 MIIRLBIVTauiandedns 3(3-0-9)
JC 632 Quantitative Research for Communication
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o TIuTesEsIIIRaLRTIEUTIEnTe

Meanings and basic concepts about research for communication; paradigms and
methodology of quantitative research in social sciences applicable to communication, with

emphasis on selecting a topic of research; techniques of research design; writing of project



proposals; use of statistics and statistical packages for social sciences in the analysis of data
sciences in research for communication; writing and presentation of research findings; research

ethics and professionalism.

28. 633 MTATeLBeRmNWIHaNTTHaENS 3(3-0-9)
JC 633 Qualitative Research for Communication
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Concepts, philosophy, forms and procedures of qualitative research; various research
techniques in the pursuit of knowledge of communication, i.e. observation, in-depth interview,
focus group discussion, documentary analysis, textual analysis, case studies, ethnography, and
new methodologies used in media and communication studies; research ethics and

professionalism.

2d. 634 FuNUIN15HRaNTIUUSUNAMNUATULUAININFIAY 3(3-0-9)

JC 634 Seminar on Communication in Changing Social Context
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Seminar on the relationship between media and the changing social context, roles
and impacts of media on individuals and society, as well as economic, political, social,
cultural and technological influences, on communication in the current situation;
dimensions of media-producing organizations; creative processes and meanings; media
consumption in the media industry and new media with emphasis on understanding

changes in contemporary media and leading to issue setting for research and social

development.



28, 635 uuumsuszgnalinguijuazisinelunuidenisdoss 3(3-0-9)

JC 635 Seminar on Application of Theories and Methodology in Communication
Research
Fuufnfunsimguinsdeasuazimaiianisuaenanuilunsidemedanuemans

luuszgndllunsnuniifsneg vesnsdeans suazthlugmsiannlassanuidesudoansin

moly
Seminar on the application of communication theories and techniques in the pursuit

of knowledge in social science research to the study of communication in various dimensions,

leading to further development of research project proposals in communication studies.
RUINIYIADN

4. 641 MTiETaeuaNTESETIAENS 3(3-0-9)
JC 641 Storytelling and Message Creation

fomwavAuddgresnsandeduuiunvesdenian Wedownavy donenssy dolvl uay
feananisdeansivarnuas wuerudilaumenisadsassdasuazanuning sausnaie
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Definition and importance of storytelling in various contexts of media, regarding mass
media, activities, new media and channels of communication, with emphasis on understanding
message creation and its significance, ranging from storytelling techniques and methods,
content selection, message design, and setting of message strategies to the application of
message creation to relevant message recipients and the changing contemporary media

context.

28. 642 Holusidnwn 3(3-0-9)
JC 642 New Media Studies

AunIskazaudfyvesdelny nsdeansluuunimusssuaiiousss indetiedny
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-10-



Meanings and importance of new media; communication in the virtual cultural context,
online social network and phenomena of media convergence; roles of new media in
economic, political and cultural dimensions; laws regulating new media; theoretical concepts
of various schools of thought in new media studies and their application to the understanding
and critique of the impacts of new media at the individual, organizational, situational and

social levels.

28. 643 M3Aeansiuyszifiunedeny 3(3-0-9)
JC 643 Communication and Social Issues

anuduiudszninanisdearsiuuseifiuineg nediay Susiudedfnisidies iAsusia
JusTIn ATOUATY MELN GUAIW MIANYY INAAAIW AVIILANANNTENINTY Aawandey ngmane
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Relationship between communication and social issues in various dimensions such as
political, economic, cultural, family, religious, health, educational, gender, generation
differences, environmental, law, and other dimensions; concepts and theories applicable to
communication studies and social issues, i.e. those dealing with the role and function as well
as impacts of communication, those dealing with social influences on communication, those
dealing with communication and creation of social meanings, those dealing with
communication policies, those dealing with communication for development, and their
application to the analysis of case studies, contemporary social issues in the Thai and global

contexts.

2d. 644 N15HBEITANULEYS 3(3-0-9)
JC 644 Risk Communication
HonuularAUAIAYIDIAUIEDY FIANANULEYY Lazn1SEea1TANEsS Tunainrany
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Definition and importance of risks, risk society and risk communication in various
perspectives, including disaster, health, environment, crime and terrorism, as well as those in
virtual society and digital community; communication concepts and theories and risk issues in
the psychological dimension, risk management, social sciences, and communication studies,
and their application to the analysis of various issues of risk communication through such

contents as news, documentary and entertainment disseminated to audiences and the public.

28. 645 N3FIINMINAIALAZIATEFRIATETIA 3(3-0-9)
JC 645 Marketing Communication and Creative Economy
LUIAANIINAIALAENITABAITNITAAN NTAIMUARIUMLINIanIIaa1aLienlugnnsg
MaUHLLAYATAYLANAgVSN1INTAeas msldiedesilonsnaiaiiienisdeans tielinisdeans
Hunmadisrfulazfinussansamgegamanisieans dadulladedflunisussgingusvasd
N190130a10 Tralunsmaradendsduaznisnaiaiiodsay nsdeansnisnainlugnamngsy
dowaruuardolnl MufanAnasugiaaiieassd uasmsdomsnismainlugaiasughoadassd
Marketing concepts and marketing communication; positioning of marketing for
planning and communication strategy; use of marketing tools for communication alignment
and greatest possible efficiency as an important factor to achieve marketing objectives in
commercial marketing as well as social marketing; marketing communication in mass media
and new media industries; creative economy and marketing communication in the age of

Creative economy.

4. 646 d8 lan1Anl wardInuRINa 3(3-0-9)

JC 646 Media, Globalization and Digital Society
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Meanings and importance of communication in relation to globalization; changing of
time and space in relation to cross- border communication; development of globalized

communication from traditional to digital society; approaches of various schools of thought

to communication and globalization and their application to the analysis of contemporary

-12-



communication in the globalized context, localism, regionalism, social and cultural pluralism

and digital community.

24. 647 Funumsdemadinnsuasiausssufne 3(3-0-9)
JC 647 Seminar in Critical Communication and Cultural Studies
dunindemUszgndldunAnngudrininntuas Sausssudnw eldlunsiasgi
wazidedrunisdearslundyudngg Iéun gaunisal Sadnual nandaunu §1u1auas
1IMNTTU STUUAYYY TUUSTINGDY INAANIZUAZINATRD kazTausTsuUszyniiouy
Seminar on application of various critical theories and cultural studies to the analysis
and research in communication in various dimensions, including ideology, identity,

representation, power and discourse, sign systems, subcultures, gender and sexuality, and

popular culture.

26. 648 ANSANWIANIZITDINIIAIUNI5TRENS 3(3-0-9)
JC 648 Selected Topic in Communication
= | o I3 = a1 o A 1Y Y]
ﬂ’]iﬁﬂ‘t‘ﬂE]EJ'N’sjllﬁﬂﬂQ‘U38LWLJLQW’]%V]'Nﬂ’]iﬁ@ﬁ'ﬁVl'ﬁ’JiJaﬂJEJ waamﬂaaaﬂummaﬂwm
Unfinw wazaeniuivaniunisalauduliludegiumeiunisioansivdeny
In-depth study of specific issues of contemporary communication in line with the

interest of the student and current situation regarding communication and society.

8. 700 NIAUAIIDETY 6
JC 700 Independent Study

nsAnYLEEnMIEIUnARas WuanuasalunsIasTuUALAN fausisulasens
uussquimnemsinmmuissyilunsiausidlasimsfinussnudnan Ussneuseasyly
FosfiAnwn nquszasd 1Wvane nasnaudsnsAnwediaduszuy amnsahllgieasunie
Jorauouugsuaniuusylow

In-depth study on communication with emphasis on the ability to manage the
thinking process from the beginning of the project to the attainment of its objectives as
specified in the outlined project proposal consisting of contents, objectives and systematic

methodology, leading to the conclusion or useful recommendations.
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8. 800 INeUWUS 12
JC 800 Thesis
nsaislassmsidouazmsiniumdesunelnanesdnnuilmilumuivideasdny
Fewivnendnusifeatunisdeans wavinaueinetinug msdeusenuddeiiowsuns s3essuly
N19911398 LazaTesTTulUN SIS HAWITINIT
Implementation and conduct of research projects, which contributes to the
accumulation of new body of knowledge in communication studies, writing up a thesis on

communication, thesis presentation, writing up a journal article, morality in conducting

research and disseminating academic work.
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